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WHAT IS PHILLY KEEP ON LOVING?



PHILLY KEEP ON LOVING

 Philly Keep On Loving is a sexual health 

and wellness brand dedicated to providing 

free and accessible sexual wellness products, 

resources, and information to all 

Philadelphians.

 Owned by the Division of HIV Health

 Established in 2019

 www.phillykeeponloving.com

http://www.phillykeeponloving.com/
http://www.phillykeeponloving.com/


CREATIVE PARTNERS

 Several creative partners have contributed significantly to the expansion 
of PKOL as a sexual wellness brand:

 Bandujo

 Website Design

 Digital Advertising

 Marketing

 Aloysius Butler & Clark | Brownstone Public Relations

 Outreach at community events

 SAYGRID

 PKOL Provider Action Kit

 Stori Group

 Keep On Loving Podcast



MORE THAN A WEBSITE… IT’S A PREVENTION ECOSYSTEM

TelePrEP
Self-Test &

Self-Collection Kits

Condom and Lube 

Distribution

Sexual Health Information 

Helpline/Website Chat

Podcast and 

Organic Social Media 

Testing and 

Resource Finder

24/7 PEP Access 

Community Engagement

WHAT MAKES UP PHILLY KEEP ON LOVING?

Philly Keep On Loving

Provider Action Kit



PKOL & EHE 

 Philly Keep On Loving is a creative initiative 

that helps turn our local EHE strategies into 

real-world impact.

 It's another way for us to get the EHE 

Community Plan off paper and into people’s 

lives.



DIGITAL ADVERTISING



WHY AND WHERE?

 DHH uses digital advertising to promote the PKOL website and highlight the following services:

 Philadelphia TelePrEP Program

 24/7 PEP Hotline

 Free HIV and STI kits via mail-order delivery

 Ads are promoted through:

 Google Ads and Google Display

 Various Dating Apps 

 Grindr, Jack'd, Scruff, Tinder, Chispa, BLK









IMPACT

 TelePrEP Phase 3 ads out served our competitors 

(MISTR, NURX, QCare+, etc.) on Google Search, 

receiving more than half of impression shares on 

highly competitive keywords. 

 PEP Campaign ads were shown 326,971 times and 

drove 16,353 clicks to the PEP page on the PKOL 

website.

 Digital advertising has created a significant demand for 

free sexual wellness products.



COMMUNITY ENGAGEMENT



PKOL “SUMMER OF LOVE ”

 Launched in 2023, coordinated a series of summer events

 Giveaways (premium items like fanny packs, sexual wellness 

packages, and condoms).

 Distributed: over 18,000

 Prevention materials distributed: over 5,000

 Grassroots Outreach via social media Influencers

 Secured five influencers which resulted in 10 posts (over 

100,000 impressions).

Juneteenth – Malcom X Park
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OURFest - Gayborhood





LOW-THRESHOLD SEXUAL HEALTH CLINIC MARKETING MATERIALS

 In 2023, DHH collaborated with the Low-Threshold Sexual 

Health Sites to develop materials to promote their agencies 

and services.

 Materials: Palm cards, Posters, Sandwich Boards

 Agencies: Courage Medicine, Bebashi, Mazzoni Center, and 

Health Center 1

 "We'll Treat You Right"



FUNKY JUNK CAMPAIGN

 "Out-of-Home" campaign to promote the recently developed STI content on the PKOL website 

through in-person and street advertising across Philadelphia.

 Campaign run: March 2025 – May 2025

 Promoted during National STI Awareness Month.

 Marketing tools:

 Bus shelters and billboards

 Bar posters/coasters

 Campaign is also featured on dating apps (BLK, Tinder, Chispa) from April – May.





38th & Walnut Street 11th & Market Street



WHAT'S NEW WITH PKOL?



PKOL STI WEBSITE CONTENT

 We officially launched new content for 8 STIs in June 

2024.

 Chlamydia, Gonorrhea, Hepatitis, Herpes, HPV, Syphilis, 

MPOX, and Vaginitis

 Collaboration with the Division of Disease Control, 

Health Center 1, and the Viral Hepatitis Team.

 Each STI webpage provides information on:

 Signs and Symptoms

 Treatment and Prevention

 Links to resources 



PKOL PROVIDER ACTION KIT

 Comprehensive set of resources that 

provides guidance and practical advice in 

delivering care across the continuum of 

HIV prevention services.



PHILLY KEEP ON LOVING FOR PROVIDERS PORTAL

 Online resource hub inspired by the PKOL 

Provider Action Kit.

 Resouces:

 Technical Assistance request form

 PKOL Provider Action Kit request form

 Downloadable PDFs

 Printable handouts

 Links to other resources

 https://providers.phillykeeponloving.com/

https://providers.phillykeeponloving.com/
https://providers.phillykeeponloving.com/


WHAT’S NEXT FOR PKOL?



PKOL REBRAND

 Website

 Redesigned homepage

 Content for People with HIV

 Resource Locator for People with HIV

 Upcoming PKOL campaigns

 From This to That campaign

 We’re Here for You campaign 

 HIV Treatment & Anti-Stigma campaign



12th & Chestnut



TAKEAWAY POINTS

 PKOL is a sexual health and wellness brand, providing free sexual wellness products, resources, and 

information to Philadelphia residents.

 PKOL strongly aligns with the Philadelphia EHE Community Plan.

 PKOL aims to expand access and foster opportunities for Philadelphians to take control of their 

sexual health.



THANK YOU

Brian Hernandez

Philadelphia Department of Public Health

Division of HIV Health | Prevention Program

CDC EHE Prevention Coordinator

brian.hernandez@phila.gov

mailto:%20brian.hernandez@phila.gov
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